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Gay-oriente^
magazines se|
for Southern
Comfort ads

i-i.' 1

BjrKIC MANNING •
Bnsiness Wcitsr •

Ads for BiowiirFoiinaii Coip.*s SoudieiiL
Gomfozt liquear^ app^in gay^rient^
m^gfrrag for Hie &sttime n^ montii,!.'{

. Jnn ftfctpiiy. sempr brand managerIbr!
Sotidiem Com&it; "mM the adg in Out an^
Genre magazines fit Soutbem Comfoit!s^
Tnarireting j^an. .. ^

''Our Tmirici '̂ng- stiat^ for the brand^]
males, andwe look at me giay comnau^':
as a sabs^ fiiat group,** he said "^e|
also havefeedback, firom otir fieldsalesp^
piethatweaheady have afiandiisewM&j
^ gey commiTnily.**

^outhiom. comfort jofos sevaal oOiieP:
wdl-knowiibrandsin'courting gayttmsnm^1

^solutVodka, kfiUerlit^ HiramWalk^
Eld Eviaa already advertise m gay-oiienb^and Evian alrea^ advertise in gay-oii<

publications.
And Out mflgaTTrtP annnimrpd ^

thatitsnextJssue'will alsainclude ads 'for|
Phil^s Consumer Electronics, Dewais;
scotch and Ap^ conmoteis,, *-^.1

Maiteting-researdi nrms iiswe esthna^ •
that the gay and le^iazL market ^prnu^l
about $500 billion a year. .•

It*9 also an nffliienf market: The'aveia^
annual mcome of a gay hous^old is mora..

' than $51,000, among the M^est' of
market niche, acrording to Overlook^;;
Options, a CidcagD maxket'̂ fesearch Seal

Murphy of Southern Comfort said th^' i
was some concern among compary execu'-..'
tx^ about:how ^ adswould bepeiceiyei^ •
by the gmi^ public.
- '.i thfokattitudesalxiutthe g^coiBmui]& }
^ axe diE '̂ngiflg, but Fm notdeiyfng th^ \

Mutpi ^
COrapaibys standaiih» for editprial qualiiyir

*<There axesomegaypublicationsIhat-^J
wouldn'tgo into because they are too laiix^"
diy," he saidL . • r

And Mcn^l7 said the ads nmke sen% |
from a hushiess stand^iut- }

*^yjabistosei!Imorewfaiis£cey,'*hesmd. '
"We're domg fids pnmaxity for business. |
reasons, not tnpromote orvahdate theGfo£' \
style. Ifyou fake diesexudside outof \
grys are a vezy strong market"
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